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THE WORLD’S FINEST

‘“MEA PRIVATE WEALTH TO HIT A COLOSSAL
$6.5 TRILLION BY 2017 AND STOOD AT A SOLID
$48 TRILLION IN 2012” ~ BOSTON CONSULTING GROUP 2013.




Francois Graff - CEO
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Founder &

Simply Abu Dhabi is an elegant
and informative publication,
which provides the perfect

esident of
Mr Nerio Alessandri

— luxury and cont pOTAry

Alison Leohnis Managﬂg
Director at Net-A-Porter.com:

“I'love it! Every time I read it I am
transformed into a world of pure luxury
and escapism.”

http://simplyabudhabi.com/SimplyAbulDhabiM
agazines/Tssuc9/index.html#/136/
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ABU DHABI

THE WORLD’S FINEST

SIMPLY ABU DHABI:

ook “CONNECTING THE WORLD
TO ABU DHABI & THE UAE.

READ WHAT SOME OF THE

Domenico Dolce & Stefano
Gabbana of DOLCE &
GABBANA:

“We like it a lot. It’s beautiful,
interesting and furthermore
represents the culture of the UAE.”
http://simplyabudhabi.com/SimplyAbuDh
abiMagazines/Issue9/index. html#/78

Abdul Hamied Seddiqi Vice
Chairman of Ahmed Seddiqi &
Sons & Chairman of Al Manara

International Jewellery:

“I am delighted to sce a lifestyle
publication of this calibre emerging
from Abu Dhabi with interesting
content and the fact it has an on-line
portal makes it an easier access for
everyone, especially for someone who

is a frequent traveller like me.”
http://simplyabudhabi.com/SimplyAbuDha
biMagazines/Issuc7/index. hunl#/108/

Torsten Miiller-
Otvos Chairman
Rolls-Royce Motors
Global:

“I have looked through
your magazine and
must say it is of the
highest quality both in
terms of content and
presentation. It is the
prefect platform for our

products”

WORLD'S CAPTAINS OF
LUXURY HAVE TO SAY ABOUT
SIMPLY ABU DHABI:
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Philippe Zuber, Chief Operating
Officer of Emaar Hospitality Group:

“Simply Abu Dhabi is brilliant; its high
standard and quality, complemented by
the integrated technology of its online
version, makes this one top-notch
publication. ”
http://simplyabudhabi.com/SimplyAbuDh
abiMagazines/Issuel12/index html#/93/

Giuseppe Cipriani Chairman of
Cipriani Restaurants Worldwide:

“I had a chance to see this
publication during the most
recent F1 event. It’s classic,
elegant and a solid read!”
heep://simplyabudhabi.com/SimplyAb
uDhabiMagazines/Issue8/index huml#

/102/
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HH Sheikh Khalifa bin Sultan HH Sheikh Nahyan bin HH Sheikh Zayed bin
Al Nahyan Mubarak Al Nahyan Suroor Al Nahyan

HH Sheikh Sultan bin

Hamdan Al Nahyan

Simply Abu Dhabi CEO Arnie S Hira,
Co-Founder Jordana Lynch Hira and Harvey Hira

HH Sheikh Zayed bin*Khalifa
Al Nahyan

ko] Formula 1 Driver Felipe Massa Sir Richard Branson Founder of The Virgin Group with Simply Abu
"T Dhabi CEO Arnie S Hira and Co-Founder Jordana Lynch Hira
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Michelle Rodriguez Manchester United's Nani Marco Pierre White
holding Simply Abu Dhabi

His ExcellencyJaber Al
Suwaidi — General Director at
T'he Grown Prince Court

HH Sheikh Shagboot/bin
Nahyan Al Nahyan

1cy Noura Al Kaab;
and Co-Founder Jordana Lync

Her Exce

His Excellency Khaldoon
Al Miibarak

ABU DIIA

enson Button



Our Publication is hand delivered to all the Private Offices and Palaces of
every member of the Al Nahyan family, who are the Royal and Ruling family
of both Abu Dhabi and the UAE.
Our publication is also hand delivered to all the Private Offices and Palaces of
the Al Maktoum family in Dubai.

Simply Abu Dhabi

Publication is
distributed strictly by
invitation only.

Simply Abu Dhabi is hand delivered to the
Royal Families and ultra-high net worth

o e >
o . Ly individuals across the Middle East/G.C.C.

She _54"“- "' ayed Al Nahyan

k Obama President o %USA ! 3 ' T B RS | ‘=, Personal hand delivery of our publication to

. ] I i I - JiF- i - the Royal families, at their Palaces and our
Ultra HNW audience is carried out under an
exclusive distribution agreement, between
Government owned Abu Dhabi Media
Company & Simply Abu Dhabi.

Our Publication is hand delivered to all the
Private Offices and Palaces of every member
of the Al Nahyan family, who are the Royal
and Ruling family of both Abu Dhabi and
the UAE.

On May 26th 2013 Our CEO Mr Arnie S
Hira had the esteemed great honour and
privilege of meeting with His Royal
Highness Sheikh Mohammed bin Zayed Al
Nahyan: The Crown Prince of Abu Dhabi
and deputy supreme commander of the UAE
Armed Forces and presented him with
Edition Ten of Simply Abu Dhabi, on May
26th 2013 at Emirates Palace.

Simply Abu Dhabi’s global distribution
reaches Ultra High Net Worth Individuals in
London, Paris, Milan, Monaco, Moscow,
New York, Los Angeles, Singapore,
Shanghai, Hong Kong, Mumbai & Delhi.

More than 90% of our readers are under the
age of 45 and all looking to enjoy the
trappings of success.

med bin Zayed
y, Abu Dhabi
Arnic S Hira
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* 4 Issues Per Annum

* Printed Copies per issue: 7,800

e Middle East/ GCC Distribution: 5,800
* Global Disttibution: 2,000

Prestigious Distribution Includes:
Royalty/Palaces/Private Royal Offices,
Dignitaries & Politicians/Ministries
All Official Embassies in the UAE.

“C” Level Distribution Includes:
Chairman, Chief Executives, Chief
Commercial Officers, Chief Marketing
Officer’s Chief Financial Officer’s etc.
at various Blue Chip Companies in the
UAE/GCC,

Private Residence Distribution Includes:
Abu Dhabi, Al Ain, Dubai: Emirates Hills,
Downtown Area, The Lakes, The Palm,

Jumeirah Beach Area.

Special Placement: Burj Al Arab — All
Suites/Rooms:

Commercial Distribution Includes Luxury
Boutiques at: MarinaMall, The Avenue, Mall
of the Emirates

Media/PR Distribution Includes:

Senior Executives & Offiéers, Brand Directors,
Media Buyers, Account Mamager, Public
Relations Directors.

* Global Distribution per issug:2,000.

* Readership: 28,000 per issue:

* Publication Longevity per issugsMinimum 6
months+.

* Total Distribution per Annumz28000.

* Total Estimated Readership per
Annum:112,000.

* Simply Abu Dhabi is Printed by
Government Owned: United letmg
&Publishing.

#Simply Abu Dhabi is Distributed by

BEOvernment Owned: Abu Dhabi Media
‘Company.

'The publication is available

four times a year:

March
June
October
December

e
ABU DHABI

THE WORLD’S FINEST




visit:
httpsy/wwwij i '_ n/er /hotels- e ] i
resorts/dubai/burj-al-arab/ 4 — - It R T
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Image Courtesy of Mr Beno Saradzic:
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BURJ AL ARAB' PRESTIGIOUS HOTEL PLACEMENT

Jume?rah

About the Burj Al Arab:

The distinctive sail-shaped silhouette of
Burj Al Arab is more than just a stunning
hotel, it is a symbol of modern Dubai.
Yet for all the wonder this stunning
structure provides when you finally see it
in person, it is the service within that
really makes the Burj Al Arab so
extraordinary.

Repeatedly voted the world's most
luxurious hotel, this magnificent
destination offers you the finest service
and facilities throughout — right down to :

an optional chauffeur-driven Rolls Royce. i : - i L placciment and
Burj Al Arab suite-only accommodation e il .
offers discreet check-in within your
rooms, a private reception on every floor
and a host of personal butlers, each a
warm messenger of our unparalleled
hospitality.

You must go and experience it for
yourself.

Simply Abu Dhabi can
proudly claim
. exclusivity, that it is the
only Abu Dhabi
Publication to have

ARRIVE IN ABSOLUTE AWE,
STAY INDIVIDUALLY
INSPIRED.

two indoor)
* Assawan Spa & He:
* Rolls Royce, M
airport transfe
* Complimentary
Waterpark for the duration

For more information or to make a
reservation at the Burj Al Arab please
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Arnie  Jordana

SIMPLY ABU DHABI: “CONNECTING THE WORLD
TO ABU DHABI & THE UNITED ARAB EMIRATES”

Simply Abu Dhabi: “Connecting The World to
Abu Dhabi & The United Arab Emirates.”

Why working with Simply Abu Dhabi is so beneficial to
your brand and your company?

“Through our own love of luxury and the continual maintenance of our brand ethos,
combined with our strategically targeted methodology, your brands and products will be seen
by what can only be described, without bias, as the world’s wealthiest audience.”

— Arnie S Hira

MEA private wealth to hit a colossal $6.5 trillion by 2017
and stood at solid $4.8 trillion in 2012.

Analytical Source: Boston Consulting Group
http://www.bcg.com/

Article Source: The Gulf News - http:/gulfnews.com/

Article Link:
http://gulfnews.com/business/general/uae-s-houschold-
wealth-increases-by-8-2-1.1192719

By Zaher Bitar, Senior Reporter Published: 17:11 June 4,
2013

Private financial wealth in the Middle East and Africa
(MEA) is poised to grow 35 per cent to $6.5 trillion by
2017 driven by new wealth creation linked to strong
economic expansion, the Boston Consulting Group
(BCG) said on Tuesday in a report that ranked the UAE
as having the world’s ninth highest density of
nillionaires.
’s household wealth increased by 8.2 pere
e total value registered
000 5 '
roup’s (BCG)
80bal wealth management report,
BVIaintaming Momentum in a Complex World: Global
Wealth 2013.
While the report mentioned that 52 per cent of the
wealth value are in offshore investments while other
countries like Japan Western Europe and north America
most of the wealth are invested locally.
The report said that the country has the world’s ninth
highest density of millionaires, with 40 out of every 1,000
households (4 per cent) holding private wealth of at least
$1 million.
The UAE also ranks fifteenth in the world by ultra-high-
net-worth (UHNW) households, defined as houscholds
with more than $100 million in private wealth, with 3 out
of 100,000 houscholds falling into this category.

On a regional level, the report shows that private

financial wealth in the Middle East and Africa (MEA)
grew to $4.8 trillion in 2012, an increase of 9.1 per cent
from $4.4 trillion in 2011. Wealth held in equities in the
MEA region grew by 18.3 per cent in 2012, as compared
to increases of 9.2 per cent in bonds and 5.2 per cent in
cash and deposits.

“Qatar ranks first in the world with the highest density of
millionaires, with 14.3 per cent holding private wealth of
at least $1 million. Kuwait ranks third with 11.5 per cent,
while Bahrain (4.9 per cent) and the UAE (4 per cent)
ranks seventh and ninth, respectively,” said Markus
Massi, Partner and Managing Director at BCG Middle
East.

“The growth of private wealth in the region has been
largely driven by a buoyant GCC equity market and an
improvement in the global equity markets overall.
Additionally, the recovery of the local real estate markets
has helped to free up additional liquidity for financial

investm eld in equities saw strong growth in
gh individual markets in the GCC region

ed sharply difterent results. The Dubai Financial
Market (DFM) Index enjoyed growth of 19.9 per cent
and the Abu Dhabi Exchange (ADX) improved by 9.5 per
cent, while other GCC exchanges have seen moderate
growth (6 per cent for Tadawul) or as low as 2 per cent in
the case of the Kuwait Stock Exchange (KSE),” Massi
added.

The Middle East also ranks highly by ultra-high-net-
worth (UHNW) households, defined as households with
more than $100 million in private wealth. Qatar ranks
fourth in the world, with 8 out of 100,000 households
falling into this category. Kuwait ranks seventh and UAE
comes in fifteenth with 7 and 3 households per 100,000
in this segment, respectively.

Globally, private financial wealth grew by 7.8 per cent in
2012 to a total of $135.5 trillion. The rise was stronger
than in 2011 and 2010, when global wealth grew by 3.6

per cent and 7.3 per cent, according to the report.



Online Audience

Ahyper link to our online edition of
Simply Abu Dhabi is circulated
quarterly; via an electronic
communication, to over 500,000 active

and subscribed email addresses globally:

Conservative estimates would easily value our
7,800 By Invitation Only’ readers of the Simply
Abu Dhabi printed publication, with a combined
net worth in excess of

$4 TRILLION US dollars.

Social Networks

Facebook: Simply Abu Dhabi’s facebook page
has over 516,000 organic likes/followers.

Instagram:

We proudly boast over 156,000 organically
created instagram followers for
@SimplyAbuDhabi complimented by the
following:

95,000 followers on @AmazingAbuDhabi
101,000 followers on @SimplyDubai

Circa 80% of instagram audience are Middle
Eastern Arabic followers with an estimated

15% Expat demographic with the 5% residual
balance from around the world.

Linkedin:

Both founders of Simply Abu Dhabi have over
30,000 commercial connections with various
Entrepreneurs, Venture Capitalists, Industry
Leaders, Key Decision Makers, Marketing Officers

and Brand Managers globally.

Our social media network channels are used to
promote and optimise the brand awareness of all
our associated partners.
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While many /publications . move
exclusively across to digital, luxuty
lifestyle publishers such as Simply
Abu Dhabi Limited deliver the best
of both wortlds and are still offering
an inimitable sensory expetience to
our readers, where publications
remain luxurious objects with in

their own right.

Simply Abu Dhabi is an English language
luxury lifestyle publication that is only
available by invitation to the highest echelon
of society.

Simply Abu Dhabi differs from the norm
and can only be described as a heavy weight
coffee table book, primarily targeting the
clite and affluent globally.

Simply Abu Dhabi not only showcases the
products and services available, from the
most prestigious luxury brands around the
globe, but it also provides detailed insight
into a range of editorial subjects, including
luxury hotels and gourmet restaurants,
coveted destinations, opulent retail therapy,
wealth management, banking, automobiles,
yachts, high-profile architecture, interior
designs, real estate, travel, private aircraft,
fashion, fine jewellery, watches, exclusive
sports events, arts and culture.

Understanding the Publicatioft

The Printed Publication is
segmented as follows:

¢ Simply Abu Dhabi
* Simply Food
* Simply Time
« Simply Beautiful
¢ Simply Wonderful
(Innovative Gadgetry & Technology)

* Simply Wealth

¢ Simply Photography
* Simply Automobiles
* Simply Aviation

¢ Simply Yachts

¢ Simply Fashion

* Simply Travel

* Simply Art & Culture
* Simply Sport




Print & Design

Sophisticated creative direction
and premium print execution
perfectly fits the lifestyle of our
readers and provides luxury
brands a unique opportunity to
present their products.

High quality materials such as spot UV,
gold embossing and the finest heavy
weight paper are used to produce our
publication and leave everyone stunned.
Each publication is individually produced

and distributed inside a bespoke Simply
Abu Dhabi branded Gift Box.

Every aspect of Simply Abu Dhabi is of

the highest quality:.

We offer a range of tailored packages,
giving you access to the “inaccessible”
elite and whether you choose to partner
with us through advertising, editorial,
profiling or even host events, Simply Abu
Dhabi will give your organisation and
your brand, the personal service to deliver
real results.

We have built a super network of Tuxury
brands who provide products and services
at the highest level to satisfy the demands
of our ultra-high net worth audience,
their lifestyles and even their businesses.

simply
ABU DHABI

THE WORLD’S FINEST
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Contact Us

For more information please kindly contact us.
Website http:/ /www.simplyabudhabi.com

Like us on Facebook
http:/ /www.facebook.com/simplyabudhabi

CEO: Arnie S Hira:
Arnie. Hira@SimplyAbuDhabi.com

Managing Director: Miss Jordana Lynch:
Jordana. Lynch@SimplyAbuDhabi.com

Creative Director: Colin Statham
colin@simplyabudhabi.com

Art Ditector: Ellis Valentine
ellis@simplyabudhabi.com

UK Media Representation:
Contact:

Ms Jill Grundy
Pa@simplyabudhabi.com
+44 161 903 8665

+44 161 834 2868

Peace, Prosperity & Progress.
Arnie S Hira
CEO & Founder

http:/ /wwwSimplyAbuDhabi.com

Your Passport to Abu Dhabi and All things
luxury.

7,777 Printed Editions, 500,000+ Email
Subscriptions, 320,000 Facebook Likes & Over
20,000 Linkedin Connections and Growing]

Fax: +44 161 832 4566
Skype Number: SimplyAbubhabi

Social Networks.
Instagram:
http:/ /wwwinstagram.com/simplyabudhabi

Instagram:
http:/ /wwwinstagram.com/sheikhmansour

Instagram:
http:/ /wwwinstagram.com/amazingabudhabi

Tweet me on Twitter:
http:/ /www.twitter.com/simplyabudhabi

Find me on Facebook:
http:/ /www.facebook.com/simplyabudhabi

Communications on or through Simply Abu
Dhabi's computer systems may be monitored or
recorded to secure effective system operation
and for other lawful purposes.

This message is confidential and without
prejudice, intended only for the individual
named. If you are not the addressee you should
not disseminate, distribute ot copy this email.

Unless otherwise agreed expressly in writing by
an officet of Simply Abu Dhabi, this
communication is to be treated as confidential
and the information in it may not be used or
disclosed except for the purpose for which it has
been sent. If you have reason to believe that you
are not the intended recipient of this
communication, please contact the sender
immediately. No employee or agent is authorised
to conclude any binding agteement on behalf of
Simply Abu Dhabi with another party by e-mail
without express written confirmation by an
officer of the the board and senior Management.

Simply Abu Dhabi is required not to make any
defamatory statements and not to infringe or
authorise any infringement of copyright or any
other legal right by e-mail communications. Any
such communication is contrary  to
organisational policy and outside the scope of
the employment of the individual concerned.
Simply Abu Dhabi will not accept any liability in
respect of such a communication, and the
employee responsible will be personally liable for
any damages or other liability arising.

Simply Abu Dhabi’s data control offices are
located in Mumbai in India and Hong Kong in
China.

simply
ABU DHABI

THE WORLD’S FINEST
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WE WOULD LIKE TO THANK OUR MEDIA
ADVERTISING PARTNERS;

H1S ROYAL HIGHNESS SHEIKH MANSOUR BIN ZAYED AL NAHYAN'S :
ABU DHABI UNITED GROUP,

SHEIKH SUROOR PROJECTS DEPARTMENT, CHOPARD,
MANCHESTER CITY FOOTBALL CLUB, BREGUET, BLANCPAIN,
ROLLS ROYCE MOTOR CARS, SHANGRI-LA HOTELS, SELFRIDGES,
BURJ AL ARAB & THE JUMEIRAH GROUP,

ST REGIS, PATEK PHILLIPE, BMW, JAGUAR, PORSCHE,

VAN CLEEF & ARPELS, BRIONI, SALVATORE FERRAGAMO,
NET-A-PORTER, ROMAINE JEROME, RICHARD MILLE, BOVET,
BOGH-ART JEWELLERY, FALCON PRIVATE BANK,

ABU DHABI COMMERCIAL BANK,

CAVALLI RESTAURANT & THE PRAGMA GROUP,

THE SWATCH GROUP, RIVOLI GROUP,

AHMED SEDDIQI & SONS AND AL MANARA

FOR THEIR AMAZING SUPPORT

simnply
ABU DHABI

THE WORLD’S FINEST



ABU DHABI

THE WORLD’S FINEST

PEACE, PROSPERITY & PROGRESS

Arnie S Hira
CEO & Founder



