






Entertainment Solutions Kit



A contemporary hits* Hindi Music station 
with a chic,“Keeps-you-hooked-soundscape” 

targeting

25 - 45year olds (M/F)

1.6 mn premium 

listeners with no
duplication

The ones who want itall!

* SpecificTimebandsalsoplayoldermusic



Audience Composition: Income Level

LOW INCOME

Below AED 4000

MIDDLE INCOME

AED 4000 – 10,000

HIGH INCOME

Above AED 15000



Audience Composition: Across Emirates

DUBAI SHARJAH ABU DHABI & 

AL AIN
N.EMIRATES

35%

28%

23%

14%



Audience Composition: Gender Balance

MALE FEMALE

58%

42%



What do we bring to the table?

• Influencers for use on SocialMedia
• Customized Online Radiostations
• Podcasts

• Brand SpecificAudio Solutions (Non-Radio)

• Original Videocontent

• Webseries

• Brand specific Sketches

• Celebrity Shows(Audio + Video)

• Live Entertainment

• Mirchi IPs + Brand Activation + Concerts (Music, StandUp)

And yes,

Radio



Good Young Radio!

• Curated MusicYou’llwant to sticka radio to your ear, permanently!
• Show Sponsorships of the best shows intown!
• On Air Properties
• Fun Sparklers that tickle your funny bone
• On Air Specials

• “Activity of theMonth”

• Bollywood content :Yes,we are the Baap of it!

PLUS

Spot Spot Spot Spot Spot Spot Spot Spot Spot Spot Spot

(Yeah, many spots!)

Warning : Wemake brand spots like composers make music - it’s good for theear, 
heart and mind - and mostly addictive!



Show Sponsorships

• Clutter BreakingAdvertising, not a part of “commercialspace” on radio

• Your brand stands out!

• Exclusivity : Only 5 Sponsors pershow

• Opportunity to associate with the most popular shows and theirRJs

• Buildshigh Brand recall on radio, sheerlybasis frequency of exposures of the

brand and the Brand association with Shows and RJs

• Less is More :Targeted advertising in time bands of choice, basis TG your brand 
wants to associatewith



On Air Properties

• Please note :At anypoint, only 3 Live Read OAPs will be on air

Time Check 3 songs B2B Traffic

Beat

Weather

Check

Top3 News

UTILITIES

• Properties that are informative and useful tolisteners

Gold

Update











VarshaAishwarya
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